






















                                       頁 







































2019 年 12 月に国により示された、第 2 期「まち・ひと・しごと創生総合戦略」（地方創
生総合戦略）では、2015 年度より実施されてきた第 1 期の地方創生の基本的方向性を踏襲
しながらも、その業績評価を踏まえ、より実践的なものへの改善が試みられている。この



















1 本研究においては、内閣府「地域の経済 2017 －地域の「稼ぐ力」を高める－」と中小企


























































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































4 小売業における中小企業基本法の定義を踏まえ、小規模を従業員数 5 人以下、中規模を同
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The main points and effective measures for strengthening “earning power of regions” 
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  Regional trading companies (RTCs) are expected to strengthen “earning power of 
regions”, in the Vitalizing Local Economy, promoted by the Japanese government. It 
is proved that RTCs are required to fulfill the 4 main points, “sustainable operating 
funds and financial bases”, “maximization of regional benefits”, “execution of 
advanced business management and strategies” and “collaboration of local 
stakeholders”, for the expectation. 
  RTCs could be classified to 4 models, according to each main founder, coordination 
model by local governments, collaboration model with community residents, management 
model by private companies, and venture model by individual entrepreneurs. 
  The effective measures are determined due to the models. It is effective in the 
local government model, to provide RTCs with human resources, business chances and 
discretion. The community resident model wants not only human resources, but 
opportunities to create consensuses and commitments with residents and RTCs managers. 
The private companies face conflicts between regional benefits and company profits. 
The solutions are significant, with agreements or contracts between public sectors 
and private entities. Besides the company governance could be utilized as a possible 
solution. General business promotions for venture companies and offers of local 
stakeholder networks are useful in the individual entrepreneur model. 
 
